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eMarketer predicts reddit users will increase 
time spent on the platform by 11.0% this year

Google to upgrade all retailers to new Merchant 
Center by September

Microsoft Ads launches AI-powered tools for 
asset recommendation and generation

LinkedIn announces sponsored company 
newsletters

X is testing downvote button, but doesnʼt want it 
to be used like Reddit

TikTok planning to launch In-app shopping 
platform in Spain and Ireland

Google abandons plans to eliminate third-party 
cookies

OpenAI starts testing SearchGPT prototype, 
Google rival is getting ready

Reddit launches Lead Generation Ads

Is the future of Reddit Google-Only? Microsoft 
confirms Reddit blocked Bing

Recent industry updates to help you stay ahead 
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https://www.emarketer.com/content/social-network-users-increasing-their-use-of-reddit
https://www.emarketer.com/content/social-network-users-increasing-their-use-of-reddit
https://www.searchenginejournal.com/google-to-upgrade-all-retailers-to-new-merchant-center-by-september/522969/
https://www.searchenginejournal.com/google-to-upgrade-all-retailers-to-new-merchant-center-by-september/522969/
https://about.ads.microsoft.com/en/blog/post/july-2024/ai-in-action-leveraging-ai-to-scale-your-display-and-video-efforts
https://about.ads.microsoft.com/en/blog/post/july-2024/ai-in-action-leveraging-ai-to-scale-your-display-and-video-efforts
https://www.linkedin.com/help/lms/answer/a5966218
https://www.linkedin.com/help/lms/answer/a5966218
https://x.com/_jaybaxter_/status/1808169555145249018
https://x.com/_jaybaxter_/status/1808169555145249018
https://www.bloomberg.com/news/articles/2024-07-23/tiktok-targets-spain-ireland-to-revive-europe-e-commerce-push
https://www.bloomberg.com/news/articles/2024-07-23/tiktok-targets-spain-ireland-to-revive-europe-e-commerce-push
https://privacysandbox.com/intl/en_us/news/privacy-sandbox-update/
https://privacysandbox.com/intl/en_us/news/privacy-sandbox-update/
https://openai.com/index/searchgpt-prototype/
https://openai.com/index/searchgpt-prototype/
https://www.business.reddit.com/blog/reddit-launches-lead-generation-ads-powered-by-zapier-integration
https://searchengineland.com/microsoft-confirms-reddit-blocked-bing-search-444385
https://searchengineland.com/microsoft-confirms-reddit-blocked-bing-search-444385


Trends in focus
The latest trends in digital, plus advice from the experts
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1 Googleʼs 3rd party cookie U-turn: Google have reversed plans 
on third-party cookie deprecation - hereʼs what it means

2 SearchGPT: OpenAI announce plans to launch search prototype 
- a threat to Googleʼs search business

3 Marketing on Reddit: How brands can capitalise on Reddit user 
growth and the increased traffic from Google search queries
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1 Googleʼs 3rd party 
cookie U-turn
Google have reversed plans 
on third-party cookie 
deprecation. Hereʼs what it 
means for advertisers



Whatʼs the latest?
Google have announced its decision to reverse plans to 
phase out third-party cookies in Chrome by default. 

Instead it will now be providing the user with a choice to 
either accept or block cookies as part of their browsing 
experience.  

There has of yet been no definitive timings on exactly 
when Google plan to introduce this, but given the latest 
deadline for a third-party cookie default block was the 
end of 2024, we can assume no earlier than this.

This means third-party cookies will still disappear — at 
least most of them — in Chrome. This happened when 
Apple introduced App Tracking Transparency controls; 
most users opted out of tracking, causing a significant 
drop in third-party targeting and the advertising that 
depends on it.
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https://developers.google.com/privacy-sandbox/3pcd
https://developers.google.com/privacy-sandbox/3pcd


Measurement limitations
While Google Chrome will continue to enable 3rd party 
cookies, remember that cookie-based attribution 
over-emphasises short-term, immediate response 
channels and will struggle to measure the true impact of 
brand campaigns.

Relying solely on digital attribution for measurement can 
foster short-termism in marketing. 

Successful brands will explore alternative measurement 
tactics to truly understand the effectiveness of different 
marketing channels and their impact on the bottom line.

Weʼre still recommending brands explore additional 
measurement solutions to get a better understanding of 
the ROI delivered from each marketing channel. 
Namely, incrementality testing, media mix modelling 
and multi-touch modelling. 
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Source: Magic Numbers

https://www.hallaminternet.com/navigating-the-shift-from-precision-to-prediction-in-marketing-measurement/
https://www.hallaminternet.com/navigating-the-shift-from-precision-to-prediction-in-marketing-measurement/


What should you do?
In the short-term, if youʼre currently utilising third-party cookies as part of 
your digital advertising targeting, thereʼs no need to make any immediate 
changes to your targeting, but expect the availability of this data to decline as 
Google start to offer more explicit opt-out messaging in Chrome.

Therefore, we would advise focusing on the following in the medium term:

➔ First and zero party data: it's important to collate, enrich and test 
digital activation against data that you own. This is one of your most 
valuable assets and canʼt be replicated by the competition. 

➔ Alternative targeting: here are multiple other routes to finding your 
audience such as contextual targeting, leveraging data partnerships, or 
Googleʼs own Privacy Sandbox, when it's fully available.  

➔ Triangulate ROI layer in MMM, and incrementality experiments to 
validate the ROI delivered across different marketing channels.

Weʼre here and ready to advise and guide you through this changing 
landscape.  
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2 SearchGPT
OpenAI announce plans to 
launch search prototype: a 
threat to Googleʼs search 
business



Introducing SearchGPT
OpenAI is testing a new search engine that uses 
generative artificial intelligence to produce results, 
raising the prospect of a significant challenge to 
Googleʼs dominance of the online search market.

SearchGPT will launch with a small group of users and 
publishers before a potential wider rollout, the company 
announced on Thursday. OpenAI ultimately intends to 
incorporate the search features into ChatGPT, rather 
offer a standalone product.

“Getting answers on the web can take a lot of effort, 
often requiring multiple attempts to get relevant 
results,ˮ  OpenAI said in a blog post which hailed “a new 
wayˮ to Search. “We believe that by enhancing the 
conversational capabilities of our models with real-time 
information from the web, finding what youʼre looking 
for can be faster and easier.ˮ
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https://openai.com/index/searchgpt-prototype/
https://openai.com/index/searchgpt-prototype/


What will the impact be?
SearchGPT can provide a very different user experience 
than Google because itʼs not reliant on ad revenue. 

Compared to ChatGPT, SearchGPT has more pronounced 
links to web results, which will likely help publishers 
generate (some) traffic.

ChatGPT is already emerging as a source of leads. As an 
example, we recently received a lead from a multinational 
company who used ChatGPT to find “the best digital 
strategy agencies in Europe .ˮ While it may not be the norm, 
this technology is increasingly being used.

SearchGPT has a chance to become relevant for SEO 
quickly, with the Apple Intelligence integration likely to spur 
adoption even more and convert search users away from 
Google over time.

How then can we start to assess how our brand appears in 
LLMs such as ChatGPT?

Source: Glimpse

https://www.skillademia.com/blog/iphone-statistics/#:~:text=The%20iPhone%20was%20first%20released,world's%20total%20smartphone%2Dusing%20population.


Measuring “Share of Modelˮ
The concept of “Share of Modelˮ relates to measuring a 
brandʼs presence within AI data sets, specifically LLMs, as a 
proportion of the total mentions within a category. 

This metric provides an overview of a brandʼs overall 
‘visibilityʼ to AI models, which is crucial for marketers. By 
tracking how a brandʼs mention rate evolves over time in 
comparison to key competitors, itʼs plausible that weʼll see 
similar benefits to Share of Search, which has proven 
valuable as a leading indicator of market share.

One practical approach to tracking Share of Model involves 
prompting the model with a set of relevant queries, exporting 
to Google sheets and analysing visibility versus competitors.

Weʼve provided more information on our website here.

https://www.hallaminternet.com/share-of-model-a-key-metric-for-ai-powered-search/


SearchGPT: how should you adapt?

The first step to preparing for a likely increase in users of ChatGPTʼs 
search offering is to assess how your brand is currently perceived by 
LLMs. Read our guide here on where to start.

From there, youʼll be able to assess the information sources used by 
ChatGPT to start to figure out which sources are used by the LLMs to 
surface results for specific queries, so that you can ensure your brand 
is present. 

Remember, LLMs rely on existing data on the web just like Google, 
and much of the advice around boosting visibility in LLMs will align 
with recent advice and best practice for traditional SEO, such as 
boosting your brands position as a credible entity in Google (EEAT) 
and entity optimisation. 
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https://www.hallaminternet.com/share-of-model-a-key-metric-for-ai-powered-search/
https://www.hallaminternet.com/how-brands-can-e-e-a-t-better-in-2024/
https://searchengineland.com/optimize-for-entities-424286
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3 Marketing on Reddit
How brands can capitalise 
on Reddit user growth and 
the increased traffic from 
Google search queries 



The rise of Reddit

According to Similarweb, Reddit's traffic was up by nearly 
40 percent year over year from Google.

Anyone who regularly uses Google Search can probably 
attest to Reddit's recent prevalence on search results 
pages.

We know that Google are putting more emphasis on UGC 
and pulling in listings from platforms such as Reddit, 
whom Google have recently agreed a partnership with to 
train their AI models.

The most likely reason for the increase in Reddit links 
appearing in Google search, is one of Google's recent 
search updates. The tech giant recently updated its 
search algorithm in order to prioritise "helpful content" 
that appears in discussion forums.
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https://mashable.com/article/reddit-traffic-google-search-update#:~:text=Multiple%20outlets%20have%20reported%20on,the%20result%20of%20Google's%20actions.
https://mashable.com/article/reddit-traffic-google-search-update#:~:text=Multiple%20outlets%20have%20reported%20on,the%20result%20of%20Google's%20actions.
https://www.reuters.com/technology/reddit-ai-content-licensing-deal-with-google-sources-say-2024-02-22/
https://www.reuters.com/technology/reddit-ai-content-licensing-deal-with-google-sources-say-2024-02-22/


Reddit increasing ad formats

At the same time as their user base and traffic is on the 
rise, itʼs no surprise that Reddit are looking to capitalise by 
investing in new ad formats.

Reddit have recently launched lead generation ads for 
B2B, and are in the process of developing creative asset 
generation capabilities akin to those seen in Google 
Performance Max.

Reddit recently acquired AI company ‘Memorable AIʼ, to 
build its own version of PMax.

The acquisition puts Reddit in a better position to compete 
with Google, Meta, Amazon and TikTok, which have all 
expanded their AI-based creative generation and 
optimisation tools within the past year.

https://www.business.reddit.com/blog/reddit-launches-lead-generation-ads-powered-by-zapier-integration
https://www.business.reddit.com/blog/reddit-launches-lead-generation-ads-powered-by-zapier-integration
https://www.adexchanger.com/platforms/reddit-acquires-memorable-ai-to-build-its-version-of-google-pmax/


Time to take Reddit seriously?

With declining real estate in Google due to the rise of AI 
overviews, and the increased prominence of Reddit links in 
Google search engine result pages, itʼs definitely worth 
paying more attention to Reddit as part of your marketing 
strategy.

The smart play here for brands would be to begin testing the 
waters (if youʼre not already doing so) with advertising 
features on Reddit, as a way of circumnavigating the rising 
competition within Google Ads. 

If Reddit pages are continuing to rank well for more organic 
listings in Google, itʼs likely that youʼll be able to reach an 
increased volume of relevant users on the platform - 
displaying ads on the destination sites for high intent search 
queries may be cheaper than advertising on Google, as an 
example. 



Follow Hallam for more news and views from the experts

Thanks for reading

https://www.linkedin.com/company/hallam

